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Unseen Tourism

2002, TAT started launching
the UNSEEN In Thailand
tourism campaign 1o present
urban tourizm 1o the market
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2003, Thailand established
the *DASTA’ to responsible
the "Community Based
Tourism’ in Thailand
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Second-tier City

2017, TAT categorized the 55
Second-tisr City to offer local
tourist experience to domestic
movement, started with "Go
Lacal’ Campaign

noJ_2 &
nANED
s VI D AN

$dJ

Evolution of Community Development for Tourism

Village to the World

2020, TAT taking Thailand Tourism
Community to be launched in the
world's leading travel trade show —

ITE Berlin
7 ITB
7 BERLIN
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2003, Thaitand establishad
the "DASTA" 1o responsible
the "Community Based
Tourism” in Thailand
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Evolution of Community Development for Tourism

gj @ ‘& A Case Study of Ta Kien Tia Community
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2003, Thailand established
the "DASTA  to responsibie
the "Community Based
Tourism” in Thalland
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A Case Study of Ta Kien Tia Community

Product Design and Supplier Engagement
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Combined Package for Cruise Tourism
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Have fun on the coconut fourism route
with the cotonut conservation community.
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Second-tier City

2017, TAT categorized the 55
Second-tier City to offer local
tourist experience to domestic
movement, slarted with "Go
Lacal” Campaign
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Village to the World
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Community to be launched in the
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Second-tier City
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